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Executive Summary 
 

● Sex-trafficking, prostitution and addiction are three major problems in         
our world today. Even though most people visualize it as more of a             
problem in third-world countries, not many know that it is also           
prevalent in many, if not all, cities in the United States. 

● The main victims are mostly women in poverty-stricken parts of the           
country. Because of the tough circumstances they live in, they may           
resort to prostitution to earn money or become addicted to drugs and            
alcohol. Others are seen as a target for monetary gain and are sold             
like slaves. 

● The OWN network is currently looking for new and fresh content and            
unique documentaries to be done. Having worked with her and her           
network on past projects, we believe that this documentary proposal          
will be something she is interested in that can benefit both her            
network and our organization. 

● This proposal contains more about what we as PR representatives for           
Thistle Farms can do to help spread the word about this problem, the             
capabilities of our team and a program plan to put into action.  

3 



Statement of Principles 
 

● For 20 years, Thistle Farms has been an organization that has helped            
hundreds of women escape trafficking, prostitution and addiction.        
With the mission to heal, empower, employ and grow women          
survivors of trafficking, prostitution and addiction, it’s important that         
more people become aware of this and are given opportunities to           
help. 

● As PR representatives for Thistle Farms, our job is to help make the             
public aware of who and what Thistle Farms is all about. We are in              
charge of communicating this information to the right people in an           
effective and applicable way in order to build the organization’s brand           
as well as reach out to those in need. We have chosen Oprah             
Winfrey, a Tennessee native, to propose our idea of a documentary           
to air on her network.  
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Team’s Capabilities 
 

● We do our best to network with other like-minded organizations          
across the nation creating a community of sister organizations that          
utilize our model in many cities in the US. 

● We are able to connect women producers in ten countries directly to            
customers who can buy their handmade products through Thistle         
Farms Global. This shared trade model increases their share of profit           
margin, creates economic opportunity and builds community. 

● We come up with new ideas and campaigns for Thistle Farms and            
maintain their social media in order to build the brand, draw more            
people in and get the word out to the media. 

● We look to build strong relationships with potential clients who we can            
partner with to help our organization grow which in turn helps us            
reach out to more women who are struggling and in need of help.  
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Program Plan 
 
Situation: We believe that Love is the most powerful force in the world and 
with it we can change anything. Our mission is to Heal, Empower, and 
Employ women survivors of trafficking, prostitution, and addiction. We need 
to make people more aware of the opportunities to help women near them 
overcome the evil in this world. We know that Oprah is looking for new 
clients and new documentaries to sponsor. She has a Tennessee 
connection and endorsing Thistle Farms on her OWN network will increase 
our chances to be chosen and hopefully hit home with her.  

● We need to promote Thistle Farms and raise more money for the 
cause by setting a monthly goal to meet.  

● We would like more people to donate to help our victims and even 
expand our business so that we can continue to help women.  

● Using an organized PR plan we will be able to present our idea to 
Oprah for it to air on her network with her as the narrator and 
producer.  

● The documentary will stay on her website for a month and then we 
will post it on Youtube.  

 
Goal: Our goal is for Oprah and her team to choose our idea to air on the 
OWN and make people aware that these are real issues people still 
struggle with today going on all over the world. We need more volunteers 
and donations to increase. 

● We would like a documentary to air on Oprah’s network so that 
people will be aware of the problem and also with Oprah endorsing 
Thistle Farms we hope that her followers will as well. By Oprah 
sharing it with the world it not only will make people aware of our 
company and the opportunities to get involved, but also to potentially 
donate to help support.  
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Objectives:  
● To make the public aware of sex trafficking issues in the area, to 

initiate change in the world, to educate people on the dangers of 
alcohol and drug abuse, to increase our budget goal from donors by 
$100 each month, to expand Thistle Farms so that we have the 
capacity to help as many women as we can 

 
Audience: 

● This documentary will reach the general public. Specifically those 
who have been affected or know someone who has dealt with drug or 
alcohol abuse or sex trafficking. Anyone who feels compelled to make 
a change in the world and be willing to donate money to help fund 
Thistle Farms. We want to not sugar coat the problem but really make 
people aware how bad it is and how desperately we need people to 
help. Were looking for compassionate people that are willing to make 
a difference.  

 
Strategy: 

● To show Oprah our idea by making a personal connection with her 
(Tennessee Native) 

● To make people aware of sex trafficking around them we will share 
statistics of trafficking in cities and popular interstate routes taken. 
We intend to make it very personal for viewers and shock them with 
numbers.  

● To educate people on the dangers of drug abuse and trafficking we 
plan to have several victims speak and share their stories to be 
personal and allow for a potential connection with viewers.  

● To increase our money goal we will share our personal statistics of 
what we have done to decrease the problem and share how we work 
as a company.  
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Tactics: 
● Oprah will stream out a documentary for viewers to see and also 

make the documentary into a short Youtube film for viewers to go 
back to watch later. This will be a good social media platform for any 
age to find and view.  

● We will take our documentary pitch to Oprah for her OWN Network. 
● Oprah will be the narrator and producer of the documentary.  
● This is our PR program plan and agenda to make this happen which 

we will pitch to our client, Thistle Farms.  
 
 
Calendar/ Time: 

● The documentary will be ready to air within two months. During that 
period we need to film about 5-10 victims sharing their story and have 
everything edited and completed. Once the documentary is ready to 
air we realize it will probably only air once since it is through Oprah’s 
network. However, our terms with Oprah state the documentary will 
stay on her website for at least a month after the premier and then we 
will also immediately upload it onto Youtube so anyone who didn’t get 
a chance to see it can view it at anytime.  

 
Budget: 

● Fees: (what we will charge to do this work) 
● Expenses: (Cision, Hootsuite, hire additional people, team, let Oprah 

decide how much it costs) 
● Travel: (California, Nashville, promotions) 
● Total: $5,000 

 
Evaluation: 

● To know whether we have made an impact or not we will be able to 
check our views on Youtube and the documentary. We also will be 
able to tell by whether or not we have a jump in donations offered 
after we air the documentary. We will make sure to monitor all means 
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of our social media platforms to look for new follows/ likes/ views on 
not only Youtube, but also Facebook, Twitter, and Instagram.  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Conclusion 
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We want this documentary to show the people that there is a serious 
problem happening right in front of us everyday. People need to be made 
aware of the problem and how they can get involved to help end it. Thistle 
Farms is an easy, effective way to donate and help victims of prostitution 
and addiction. We believe that Love is the root of fixing this problem and if 
we don’t start there then we won’t get anywhere. All it takes is one person 
to make change happen. 
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